We conducted an ANOVA to test the hypothesized relationships between negative emotion and mouse cursor movements across the different pages of the website in Study 2. Because no manipulation was made prior to the first page of the website, the mousing behavior should hypothetically be the same between condition groups on this page. However, because we manipulated frustration before users interacted with pages 2, 3, and 4, according to our hypotheses, the mousing behavior should be different on these pages. We present the results in Table A1 . As expected, since the manipulation did not precede page 1, both mouse cursor distance and speed were not significantly different between the two conditions. However, as the negative emotion manipulation did precede pages 2, 3, and 4, participants in the negative-emotion treatment group exhibited greater distance and slower speed than did participants in the control group.
Task 1 (Maximum allotted time: 3 min): You want to buy a new laptop computer and you already know the specifications which should be included: The display size should be 15-16 inches, it should run Microsoft Windows 7, the weight should be 5-7 lbs., the processor should be an Intel Core i5 and the price should be between US$500 and US$800. Use the configurator to discover which models come into consideration. It's important for you that your car is efficient and environmentally friendly. That's why the fuel consumption should be at least 60 miles/gallon (MPG) and the CO2 emissions at most 110g/km. The price should be in a range from £20,000 to £30,000. Use the configurator to discover which models come into consideration. 
Appendix D Supplementary Material for Study 3: Additional Statistical Analyses and Robustness Checks

Model Specification
As discussed in the "Model Specification" section of Study 3, our main specification is a fixed-effects regression model of emotions on a set of mouse cursor movement data:
where i indexes the individuals, t the task number, λ t represents task-specific effects, and additional mouse variables it contains left clicks, middle/right clicks, and scrolls.
However, if the unobserved differences across individuals are random, 1 estimates from the random effects model are not only consistent but also more efficient than fixed-effects estimates (Wooldridge 2010) . Thus, our second specification is a random effects model:
where α i and ε it are assumed to be independently and identically distributed, and α i has expectation α and variance σ α ². In this specification, we additionally consider the control variables age, gender, and country, as well as configurator and configurator experience.
For comparison of the results, we also apply a pooled regression model of the following form:
Given our use of two very different product configuration systems, there may be differences in the means of the mouse variables between the two configuration systems. Such differences could be a result of differences in website design (for example, in contrast to Volkswagen's site, Dell's product configurator required vertical scrolling) and are not necessarily related to different emotions. Thus, in order to account for different slopes of the mouse variables across configurators, we analyze additional specifications for the fixed-effects, random-effects, and pooled-regression model, adding interactions terms between the assigned configurator and the different mouse variables. Table D1 presents a summary of the descriptive statistics of the variables captured in the study, and Table D2 presents the regression results using the pleasure scale of SAM. Models 1-2 of Table D2 are estimates based on fixed-effects specification (see equation 1), while models 3-4 and 5-6 refer to the random-effects specification (see equation 2) and the pooled regressions 2 (see equation 3), respectively. Consistent with our hypotheses, the coefficient of cursor distance was significantly positive across all models (p < .001). Moreover, the coefficient of the average cursor speed was significantly negative. This result was very robust to the model specification with at least p < .05 across all models. This provides evidence that greater cursor distance and lower cursor speed indicate negative emotion.
Results
1 An effect is said to be random if the study contains only a random sample of possible conditions (Field and Field 2013, p. 862) . For example, the variable "product configurator" could be considered as random, as we could have used other systems or even more than two configuration systems.
2 To test the poolability of the subsamples of GER and HK, we conducted a Chow test, that is, we tested whether the coefficients for these subsamples are significantly different (Chow 1960) . For the OLS regression, we found in a joint test that the coefficients are indeed significantly different. However, when including the dummy variable country, our variables of interest (distance and speed) do not differ significantly between both subsamples. The corresponding p-values are p = 0.221 (Model 5) and p = 0.436 (Model 6). Thus, the chosen specification seems to be reasonable for estimating the model.
Summing up the results, we found that the variation of the coefficients of interest was rather low across the models; the coefficients for cursor distance were between .126 and .132, and the respective coefficients for cursor speed varied between -10.30 and -8.08 for the models without interaction effects and between .140 and .155 for the models with interaction effects. This suggests that the results were highly robust to different model specifications. 
